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Making Tracks

Musicians inspired by Landscapes
 Australia’s Red Centre

e Kangaroo Island

eAustralian Alps

What: TA teamed with Google and YouTube™
to deliver a new digital marketing campaign

Goal: To showcase Australia's iconic
landscapes and attractions to an international
online audience of millions.

How: Paring 4 Aussie musicians with 4
International musicians and sending them out
into a landscape to be inspired to write a piece
of music.

This was captured in film and broadcast on You
tube in conjunction with the You Tube
Symphony Orchestra.




Making Tracks

Results:

33 million around the world watched
the YTSO.

In more detail:

*11.1 million streams during the
YouTube Symphony Orchestra concert

*2.8 million views of the mobile live
stream making it the biggest ever
YouTube mobile live stream

*19.1 million streams took place as
the concert was replayed on YouTube
in the following 24 hours after the
concert
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*Signage on booths for sellers to showcase they are
part of National Landscapes
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*Profiles and Itineraries Brochure distributed to
Media and Buyers.

*Flyer where to find (including booth numbers)
sellers from each Landscape

o5 articles in ATE Daily

eAppointments with STO, RTO, and NL stakeholders

Next Steps......
ATE 2012 Perth
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Distribution:
QOUTCOME REPORT

*On Corporate Site
«Stakeholder Newsletter

*Hard copies being distributed to
Steering committees for dispersal

*Via Essentials
- Received 54 Downloads




Conservation Fact Sheets

-Highlight the unique natural and cultural
values of the Landscape and reflects its brand
essence

-Give an overview current conservation work
and identify top conservation priorities

CUTURAL HERTAGE
e

-Promote opportunities for visitors to get
involved in conservation, either through
voluntourism products or donations to local

The de

"gg

This

history steeped fame and fortune.. Austradians it & & place

of great spiritual significance.

The Aursirafian Alps contain 11 e highest i andin
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Spend some time on the mof top of Australia and learm about nature and He landscape from the people and
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conservation efforts.

NAavt C+tAnce

INCAL OSLlCpPS......
-Currently sitting with steering committee’s for

e content approval
: -Factsheets will be ready for distribution early
July.
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N ew I mage COI IeCtlonS We now have complete National Landscape

image coliections on the image Gaiiery.
Added recently:

-Great South West Edge

-Kimberley

-Kangaroo Island

-Ningaloo — Shark Bay

Next Steps......
Image Drive

Going out to stakeholders requesting images of
landscape, flora, fauna and species to complete the
collections

B fheres nothing fike Australia's National Landscapes.




New Content Factsheets

-Ningaloo — Shark Bay

; -Great South West Edge
Taurismﬁuﬁvalin\f‘y‘ Med G Cen{re g

.
S i s B -K|mber|ey
Hom= | Mafs relmeres | Factl sfuele | Seyeietiees Fusfipm siories | Safa fiosling | Eeeniz & promalions | Videss Corfacts |

MRS PR L b -Great Barrier Reef

National Landsgapes///) \\ |

wosonitontmres [P Copy Write Feature Articles
o > Bt st > e Lo axlsi@Be- -Ningaloo — Shark Bay
At ala s Nt -Great South West Edge

Australia's National Landscapes
A Tourism Australiz and Parks Australia innowation, the

Mationz| Landscapes Program showcases some of Austalia’s A ik ot
Fact Sheets - National Landscapes

Disgaying 1-10 of 10 1 |
|
|

- 20 Barguest 2006, National Landscape
| _=_ | Australian Alps e
The Austraion Al mncompss: e fighest ponts on mamiand Austrafs, and stretch T fustraion Al

Next Steps......

from Cariberra Hrough to New South Waims and stratide te Grest Dividing Rang=
g mastem Vicloria, Mo

Warld Heritage-fated Uury and Ksta Thita Netiondl Park, Aoz Smimge, Ue amoet

Mis=Donnell Ranges mn Mie wondars of Watarrks Nalionsl fari (iGnge Camyon). More. * Barstrafian Media Kit

Tourm infonmation about whens o go, what o

i - mo— - Communications stock take
The R Ot i the giyzical and metaghoric fesct of Ausfrafia T8 e 'a A= Cortre Aumiraia. More.

20 August 2009, National Landscape
Tmerism Reseanch
Coastal Wilderness Aiso check out : L A
. o . i Pmemarch, mnaly=iz, trands and imighfs sbodt
i ey T ot Widemess Bandreliets Iop Baxtrn ekt sl vinder
iftmre s Lamparate renforests Lumiie towards & pristine cosstine, revesing fidden 2
tremsunes ot mvery tum. More__ Hor=
Mors usefid Beks...
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New look stakeholder newsletter

' 'Aus}?i(;g,-'s-ﬂ;&;m( Candscapes News = @ - -\ dimy *New look e-newsletter

 —— *730 subscribers
Bl We Welcome Two Mew Landscapes

Twa of Westenn Austrafis’s icoric destinalions have joned the Nations] Landscapss program. The Minister for Toursm The

Hon Minister Farguson AM MP and Minister for Sustainalilly, Emironment, Waler, Pop iation and Communities the Hon Tomy B )
| e e s oS *Recruited 50 more subscribers over ATE
Grest South West Edge, which strefches from the Tuart Forrest north of Bus=sifon along
=harks and snorkeling in Ningaioo-Fark Bay (o walking e Sltuiman Track surmundsd
By e wiliflowers of tie Grest South West Eige.

*Ability now to track interactions

o the Sy==ring and &l wiha heve D= imohved in the

e s *March Edition - 39% open rate

" Making Tracks

i o o, A A g i e e s et s e A Next Edition out next week

= mrund e giobe trough = new Tourism Austrafia initistes Making Tracks.

. Towmm lutrsis s teamed un with Googie and YouTube™ 2o defver Uie new Ggtsl marksting campsign, which wil
showcas= Austrafia’s iconic and toanis onfine aufence of millions.

*Have you subscribed?

o E Making Tracks we=s four Aosirakan musicians peined wilh Tour infennationsl musicans Eaking part in YouTube Symohomy
Oirchestra 2011 in Sydney in March 2011, The jounney=, and the musical complations which come out of their travels in
Austrafia, will be fimed and later Drosdcast on YouTube and via Toursm Ausirais’s digilal and socal meda channels.

Oprah showcases Australia’s Landscapes
M= Winfrey and her aufencs visited Austrafia’s Red Cenire, Grealer Biuz Mounitsing, Kangaroo Isiand, and Austrafia’s
Green Cauidnon whils? flming =pisodes for Opral's Uimale Australian Advenbune.

Tourizm cperstors in the Lnited Stabes =v= now reporting = Big =ake in the mumber of inguties sbost foidsyz o the
back of Oprai’s Towr hour love fest sbout Australia’, which sired in America and Austrafia in late January.
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Consumer Site

Welcowme ta

frushalia (_:-,«.\/i-/_-‘/"lE Ausfra{.‘a's Mq{:{onall erd's.:r._res"

www.australia.com/nl

Digital consumer site

By the end of June 30.......

*National Landscapes will have added 7 new language
sites bringing the total to 17

eAdditional 3 Newer Landscapes on the Website

*Kimberley
*Great South West Edge
*Ningaloo — Shark Bay

*Updated SEO for all 17 sites

~ There's nothing like Australia's National Landscapes.




Media e-Newsletter

Updates:

R ——— ® 1 x media e-Newsletter per

N';;;hrﬁarlml_l;ndsca;es News - Issue 6 m O nt h

B8 In this edition of National Landscapes News - The Greater Blus
il Mountains celebrates a decade of , surfs up on
the Great Ocean Road, rock with the wallsbies in the Australian
Alps and cicada dreaming in Nitmiluk. More...

P e Opportunity for each NL to have

Displaying 1-5 of 5

1 x story

s fssue - nngmhg jture centre for the
riey, Fiinders Ranges inspires works of & a,n;eOpmwnfreysrw invited
visit the Snovey Mountains.

ikmwm s e 8 x editions circulated to date

‘5
¢

In this edition of National Landscapes News - Travellers come to the aid of theYellow
footed Rock-wiallaby, Voluntesrs monitor Flatback turties in Broome, Join th
harvest trail on the mmmwﬂmmmma
the Blue Mountzins. More......

MMWmemwhnnmumnukgammm
from the air and fts 2 wild wikd world of parks. Moreu...

ﬁ i meceors 3 *700 distribution

nn].:ngtLa dsmpmnews Issue 2
B S *4000 hits per week on media site
www.media.australia.com




Media e-Newsletter

Home | Medi relesses | Factshests | Newsleers | Festurs stones |

National Landscapﬁlews
A

24 MHovember 2010, Newsletters

National Landscapes News - Issue 6
Bl In this edition of National Landscapes Mews - The Greater Blue

@ Mountains celebrates a decade of | , surfs up on
the Great Ocean Road, rock with the wallabies in the Australian
Alps and dcada dreaming in Nitmiluk. More...

National Landscapes

Displaying 1-5 of 5

, | Hational Landscapes Hews - Issue 5

(O Lammmn | In this ssue - Australis's Red art ifture centre for the
Kimberley, Finders Ranges inspires works of art, The Oprah Winfrey Show invited
to vist the Snawy Mountsins,

More...

24 September 2010

National Landscapes News - Issue 4

In this sdition of National Landscapes News - Travelers come to the sid of theYelow
-footed Rock-wallaby, Volunteers monitor Flatback turties in Broome, Join the

harvest trail an the Grest Ocean Road, World Heritege Exhibition Centre launched in

05 August 2010
National Landscapes News - Issue 3
In this edition of National Landscapes Newis - Go from the ocean to the outback with
Pichi Richi camel tours, get on ya bike in the Red Centre, ses Lake Eyre in flood

from the air and its a wild wild weorld of parks. More......

ﬁ 07 July 2010
National Landscapes News - Issue 2
g In this edition of Nationzl Landscapes News - light up your e on the Grest Ocean
L'~| Road, find your way in the Australisn Alps, join the first sver sxpedition of

[BRERSt=| Hangaroo 1dand and help conserve Ausiata’s cosstal vidernes. More,...

www.media.australia.com

To gain more attention with media we will adding
themes to each addition

Example of Themes:
*Creatures Great And Small

*Great Walks (focus on major trails in each
landscape)

*Indigenous Song lines for each landscape

*Bird Watching (focus on rare and “only in this
landscape”

*Springtime in Landscapes (what happens in spring
in each landscape, animals and birds, migration,
plants, wildflowers climate etc)

Next Steps........
Creating Groups of Story Tellers
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THE LATEST TOURISM NEWS FROM
AUSTRALIA, NEW ZEALAND AND THE SOUTH PACIFIC

e |s a 6 page fortnightly trade publication communicating tourism news from
"Downunder” targeting international wholesalers and specialist retailers around the
world who specifically promote and sell the region

e 1000 plus printed hard copies distributed to wholesale/retail product decision-
makers worldwide.

e 6000 plus Electronic versions distributed worldwide.

e 2579 copies to Aust -based ITO's and Suppliers.
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Down Under Travel Bulletin

Ausfralia‘s Mafional Land‘ScareS

FLINDERS RANGES

INSERT HEADILINE HERE

Integer sed interdum arcu. Nunc tempus laoreet tortor non consectetur.
Ut ultrices lorem non mi hendrerit lobortis. Mauris sed eleifend eros.
Nulla interdum, elit nec luctus aliquam, massa tellus porttitor dui, vitae
elementum mauris felis at dolor.

wr 20
Suspendisse phsit ol massa, e cursus sapien molestie = In e hzhl!zsse
2 molestie nunc Nam

. erest elefene at st amet . Nanc tysicunt vt et Fermentumn sodalos
neque purus placerat urma, sodales faculis mauris lectus in magna. Ut posusre it quis

Mauris pellentes it neque Dorec tristigue
utna faucibus veli uctus vtae e Prassent
nan faciisis. Viamus sit met lea ut neque i

www webaddress.com.au

Donec et augue ante vitae vulpt
3rcu, ullamenrper nec ultricies sed,

lacerat.

Mg sem Sculs dul 3t consequat st rsus n i Dunz[semperndlnjl teo fringilla
ittis nunc imperdiet retrs volutpat.

it iR

Morhi afiguam cursus massa, at bibendum nisi faucibus quis. Pellentesque habitant
‘maritristique senectus et netus et malesuada fames ac turpis egestas. Sed leo Jugue.
endrertel aculs v, omare <t art e, Aenean molfs lefend condierturn
augue posu-
ere lgula usto ormare usta in fror iy i vel vl Mauts o sipiscing sl Donec
semger adio ut vehicuila pharetra
wolutpat, Aenean non 2 i i

" -
tortor. dui in ornare. Aliq

nan fermentum sugue. Maecenas fringilia erat vitae elit eleifend dignissim. In ac nisi nec
eros ultricies sagittis vita nibh purus dui, wwwwebaddress com_au

eitdui a m necest laoreet eleifend at

sit

amet diam. Nunc tincidunt, velit sit amet fermenturn sodales, negue purus placerat
‘urma, sodales isculls mauris lectus in magna. Ut posuere eit quis ipsum @euls cursus.
Mauris pellentesgue dolor ut neque rutrum lacinia. Donec tristique urna faucibus velit
lurtus vitze posuere sapien molestie.
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June: Red Centre

July: Flinders

Aug: Great South West Edge
Sept: Green Cauldron

Oct: Great Barrier Reef
Nov: Australian Alps

Dec: Aust Costal Wilderness
Jan: Kakadu

Feb: Kimberley

March: Great Ocean Road

May: Kangaroo Islan
June: Ningaloo
July: Wet Tropics




National Landscapes DVD

What: Compose a great and useful tool to assist
communication of the Landscape program. Sending out a clear
message about what the program is about and in turn getting
people on board

Why: To assist steering committee’s , STO’s, RTO’s and Local
councils to communicate the message to the wider
stakeholders

How: To be completed by End of August Involvement from key
stakeholders

How: 5 — 7 min DVD that is informative and also inspiring.
When the content is delivered in person, stakeholders tend to
have a “light-bulb moment.” This piece needs to achieve a
similar response. The tone and voice should be enlightening,
motivating, informative but not delivered too seriously. The
music, footage, and voice over should assist in creating this
effect.




Thank You




